Maple Leaf Foods at a glance

Who we are Strong national and

Maple Leaf Foods employs approximately reglonal brands
9,500 Team Members. In 2024, sales were
over $4.9 billion. We do business primarily in

Canada and the U.S. GREENFIELD
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* A North American leader in Raised Without
Antibiotics in Canadian poultry

« Strong sustainability efforts and goals that
involve initiatives in these key areas:

o Better Food

o Better Care for Our People
o Better Care for Communities
o Better Animal Care

o Better Planet

» Became first Canadian food company to
adopt Science-Based Targets in 2019
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Maple Leaf Foods at a glance

Our operations

Our state-of-the-art processing facilities are located across Canada and the U.S:

* 1 head office « 2 distribution centres

* 16 prepared meats facilities * 543 registered independent poultry
« 2 fresh poultry facilities growers with 859 barns

+ 3 plant-based protein facilities

* 2 hatcheries

Our facilities are set up with excellence in mind, with an industry-leading commitment to
health, safety, and food safety.
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