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2017 Financial Highlights

Sales 2015 _ 3293 Continued progress in 2017 with a 5.7%
g” ”’Z’_’O”Z O; ’ increase in sales.

2017
Adjusted _ 67 The improvement in Adjusted EBITDA
EBITDA Margin® 2015 : margin® to 10.8% was our eighth
(rereniy 2016 consecutive quarter above 10%.

2017
Cash on Hand _ 292 The Company continues to have a
g" mz’,"""zo; , 2015 strong cash position, after factoring

anadadilan dollars,
2016 in share buybacks and completed

2017 acquisitions in the year.

M cashonhand M ncie B Acquisitions

Share Price® Share price has increased 51% from the
(In Canadian dollars) 2015 _ 23.76

end of 2015 to the end of 2017.

2017

(i) Please refer to the Non-IFRS Measures outlined in the Management’s Discussion & Analysis on page 25.
(ii) Share price is as of December 29, 2017, December 30, 2016 and December 31, 2015.

About Maple Leaf Foods Inc.

Maple Leaf Foods Inc. is a leading consumer protein company, For more information, please visit
making high-quality, innovative products under national brands maplelea oods.com

including Maple Leaf®, Maple Leaf Prime®, Maple Leaf Natural

Selections®, Schneiders®, Schneiders® Country Naturals®, Mina®

and Lightlife™. Maple Leaf employs approximately 11,500 people

and does business in Canada, the U.S. and Asia. The Company

is headquartered in Mississauga, Ontario, and its shares trade

on the Toronto Stock Exchange (MFI).
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The world faces pressing challenges,
including the need for a sustainable food
system to nourish future generations. We are
united behind an aspirational purpose —

to Raise the Good in Food — and a vision

to be the most sustainable protein company
on earth.
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MAPLE LEAF FOODS HAD A PIVOTAL YEAR
IN 2017. WE MAINTAINED OUR EARNINGS
MOMENTUM, ANNOUNCED TWO
TRANSFORMATIVE ACQUISITIONS AND
COMPLETED A COMPREHENSIVE PROCESS
TO DEFINE OUR FUTURE.
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Figuring out how the planet can
sustainably feed a rapidly growing
population is one of the great challenges
of our time. Resource-intensive livestock
production, particularly of beef, puts
tremendous pressure on the air, water
and land we all share. In fact, it accounts
for 75% of all agricultural land use,
contributes to global deforestation

and generates an estimated 15% of all
greenhouse gas emissions.

The world’s food system will need to

We united behind an aspirational close a 70% food gap between calories
purpose - to Raise the Good in Food - that are currently available and expected
and we continue to shape Maple Leaf caloric demand by 2050, when the world’s
in pursuit of our vision to be the most population is expected to exceed nine
sustainable protein company on earth. billion people. Closing that gap responsibly

. is one of society’s most urgent needs.
Never have | been as excited about

Maple Leaf’s future or the opportunities Simply put, the food system needs to
in front of us — opportunities for our serve our world better in feeding and
business and for the future of food. nourishing generations to come.

Our people are inspired by our collective ~ Companies that rise to the challenge -

ambition, energized by our focus and those companies that can demonstrate
executing our strategies with passion. We deep commitments to sustainability

are doing more than something that’s good and translate those commitments into
for Maple Leaf and our shareholders. We transformative change — will increasingly

are doing something that's good for society. earn higher consumer trust and,

ultimately, loyalty.
That’s because the world needs us — needs

all of us - to change, and change fast! At Maple Leaf, we embrace this
challenge as a company that is prepared

The global food system is overtaxed and to lead and change, and we are well

becoming increasingly unsustainable.
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positioned to succeed. We are small
enough to be rebellious in that pursuit,
yet large enough to scale up our bold
ideas to commercial viability.

Advancing a bold aspiration to be the
most sustainable protein company

on earth is an exciting path to growth
through creating shared value — where
our capabilities and strengths as an
organization intersect with what the
world needs. This intersection creates
high growth profitable markets in which
we can di erentiate Maple Leaf, and
supports a more sustainable food system.

Building a growth-oriented, profitable
and sustainable company positions us
well for success. In 2017, the financial
expression of this momentum was
Adjusted Operating Earnings of

$263.8 million ($1.54 Adjusted EPS), and
an Adjusted EBITDA margin of 10.8% —
both well ahead of 2016.

We completed the year with $203 million
in cash, inclusive of $180 million in share
repurchases to buy back 5.7 million
shares as part of our Normal Course

Issuer Bid, and investments close to
$200 million for acquisitions including
the purchase of Lightlife Foods.

Shareholders were rewarded with

$57 million in dividend payments, up
17% over the prior year, and a 27% year-
over-year increase in our share price
(compared to 6% growth by the S&P/TSX
Composite Index).

We are implementing a roadmap

to deliver accelerated growth and
profitability for the long term. Our
five-year aspirational goal to deliver an
Adjusted EBITDA margin of between
14% and 16% is backed by a plan that
combines further cost reduction
opportunities with tangible growth,
along with our commitment to creating
shared value.

Six core strategies underpin this plan:
e Lead in sustainability

e Investin people

 Make great food

 Broaden our reach

« Build a digital future

* Eliminate waste

Share price
appreciation

2 [

year-over-year
increase

Adjusted EBITDA
margin

10.8x

well ahead of 2016






having 50% gender representation at the
manager level and above by 2022.

With great people, our job is to make
great food. That's what we do, but
consumers and society are asking for
more from their food. In addition to
wanting no artificial colours, flavours and
ingredients, consumers want minimal or
no antibiotics in the production of their
meat, and we are North American leaders
in meeting their needs. They want real,
simple and natural food where possible.
And they want full transparency, as they
should have! But they will never cede a
great taste experience; that, too, is our
commitment in making great food.

| am proud of our unparalleled brand
portfolio, with leading market shares

in key categories. | also recognize that
prepared meats is a category where there
is significant opportunity to innovate
to drive growth. We need to provide
people with more of what they want
(simpler, tasty and healthier foods), and
tap into di erent needs (which change
depending on the day and occasion) —
what marketers call “demand spaces”.
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Following a year of intense preparation
and e ort, we are now launching the
most ambitious brand and product
strategy in our history. We have set out
to di erentiate our flagship brands and
clearly position them within these defined
demand spaces that drive the vast
majority of prepared meats consumption.

ké

We are now
launching the
most ambitious
brand and product
strategy in

our history.”

The Maple Leaf® brand will lead a “Real
Food” revolution! As our family-friendly
brand, it will be known for only natural,
simple ingredients and nothing artificial.
Consistent with its roots, Schneiders®
will be positioned as the go-to brand
for Canadians seeking an authentic and
indulgent food experience that brings
together craftsmanship, artisanal methods
and irresistible taste. Our SWIFT® brand
is all about convenience and value.
Collectively, these brands target about
85% of total demand in prepared meats,
and | am confident our brand strategy
renovations this year will contribute
significantly to our growth for decades.

At the same time, we have been
pioneering the space of “sustainable
meat” throughout North America. We

v
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Becoming the
most sustainable
protein company
on earth is a bold
ambition — one
that requires a
great shift in how
we think about and
run our Company.
But we believe

it is the path to
higher levels

of growth and
pro tability.”

began by defining what sustainable
meat means to us through a clear set of
aspirational principles. We then launched
the Greenfield Natural Meat Co. brand,
which is our leading sustainability brand.

Greenfield products come from animals
raised without any hormones or
antibiotics, with high husbandry standards
including humane transportation

and processing, and in a culture of
transparency, accountability and constant
improvement. Our o ering is a great
demonstration of how consumers are
rewarding responsible companies:
Greenfield has become the fastest
growing new brand in Canadian retailing.

Broadening our reach to wider
geographies and markets is a core
element of our growth plan. There are two
areas of focus: expanding our presence

in the U.S. market and establishing
leadership in plant-based proteins.

In the U.S., we have built a platform
focused on sustainable meat categories
where we are di erentiated in the
market. We are consistently building
our capabilities and expanding our
emerging presence, delivering double-
digit growth rates. While the U.S. is a
particularly competitive market, we

are achieving success. We have the
“disruptor” advantage!

Our journey in plant-based proteins
began many years ago when we invested
in developing category knowledge,
product development, consumer
behaviour research and everything
necessary to underpin our eventual
aggressive moves in this space.

We acquired U.S.-based Lightlife Foods
in March of last year, which gave us a
leadership position and platform in the
emerging, high growth plant protein
category. Then we rapidly built a
relationship with the most unique and
complementary player in this category,
the Field Roast Grain Meat Co., and
closed this purchase in early 2018.

Combined with our resources, these two
acquisitions give us a unique platform

to drive consistent North American
growth in a highly attractive category.
We have built a stand-alone, highly skilled

Vi
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organization focused on riding the wave
of plant protein growth well into the future.

In addition, we have made a small,
minority venture investment in Entomo
Farms, a leading insect protein company,
as we also see a long-term role in the
expansion of this highly sustainable form
of protein, either for animal or human
consumption, which exists in many parts
of the world.

Broadening Maple Leaf’s reach has
meant taking our sustainability story
directly to the marketplace in many
di erent forms. This gives us a core
growth engine well into the future.

With great people and great products
to o er our customers and consumers,
we are embracing technology to build

a digital future. A sustainable future is

a digital future. Technology will serve

as both a great disruptor and an enabler
in this fourth industrial revolution. We
have commenced developing a digital
roadmap to introduce new ways of
working, innovating and collaborating.
And we are embracing technology'’s
rapidly evolving role in our business,
which includes how we streamline
operations, improve safety, reduce
animal waste and advance animal care.
Our digital roadmap is coming to life in
many ways. It is changing how and where
we operate with increased mobility.
Technology is introducing precision
agriculture, artificial intelligence, robotics
and sensor technology. It is also changing
how we engage with our customers in
new forms of e-commerce platforms.
Technology in food production and
distribution is evolving at lightning speed.
We will not only keep pace, but build
competitive advantage, as a result.

Our final strategy is to eliminate waste.
This is our fuel for investing in growth.
Deeply embedded in our culture, it spans
everything from a willingness to invest in
world-class, low cost assets, through to
our rigorous business processes that seek
continuous improvement in eliminating
waste in any resources we consume —
food, energy, time, water, packaging, or
any other. We're tracking well ahead of
our goals, and now we are considering
how we can dig even deeper!



Becoming the most sustainable protein
company on earth is a bold ambition.
These six strategies will deliver the
shared value we believe is possible on
that journey. Sustainability at Maple Leaf
has evolved from a business strategy,
to a company strategy, to our defining
vision and purpose: to Raise the Good
in Food. Our vision and purpose have
required a great shift in how we think
about and run our Company, but we
believe it is the path to higher levels of
growth and profitability.

This is a foot race! We are in a race against
time, so urgency is important. First, our
planet requires fast action to mitigate the
looming e ects of climate change and
mounting environmental degradation
while simultaneously feeding a burgeoning
population. Second, we have chosen to
be the leader in this movement toward a
new form of sustainable enterprise within
the protein industry. Others are focused
on it as well, which is good for all of us,
as the global food system must serve the
world better. But we intend to be driven
by bolder goals and actions, and to set
the standard.
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In our pursuit to be the most sustainable
protein company on earth, we will execute
strategies that will increasingly di erentiate
us in the market. We will create new
opportunities and avenues for growth.
We will be thought leaders who champion
a more sustainable food industry.

The Maple Leaf culture is unique. We
challenge the status quo, relentlessly
pushing ourselves to higher and bigger
goals in the pursuit of our vision. |

am deeply humbled to lead such a
passionate, dedicated group of people
who come to work every day to Raise
the Good in Food. | am also grateful

to our Board for their guidance and
engaged stewardship. | have great
confidence in the future and in our ability
to drive long-term shared value that will
continue to reward shareholders well.

Michael H. McCain
President and CEO
February 2018

vii
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The world’s food
system will need
to close a 70%
food gap between
calories that are
currently available
and expected
caloric demand
by 2050. We have
chosen to be the
leader in nding
the solution.”
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For nearly a decade, Maple Leaf
Foods has focused on remaking
the Company’s prepared meats
manufacturing and distribution
network and singularly refocusing
the organization on protein.

The benefits of this strategy have
been profound. The Company’s
market leading prepared

meats brands now leverage a
cost-competitive manufacturing
network which, coupled with
growth initiatives across the
business, has accelerated
profitability. In 2017, the Company
delivered an Adjusted EBITDA
margin above 10%.

Strengthened financial
performance contributed to
improved free cash flow, an
excellent balance sheet and an
increase in the quarterly dividend
for the fourth consecutive year.
Shareholders have been rewarded
by this improved performance,
with share appreciation of 27%
last year.

Prudent stewardship of capital
will remain an important priority
for the Board. The Board and
Management are focused on

the pursuit of profitable growth
strategies that, in the Board’s
view, have great potential to
contribute to the next step-
change in structural profitability
over time, leveraging previous and
planned investments to create

a world-class, cost-competitive
manufacturing and distribution
network that includes a growing,
but selective, footprint in the
United States.

THE BENEFITS
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OF MAPLE LEAF'S
TRANSFORMATIVE STRATEGY
HAVE BEEN PROFOUND.

In 2018, the Company will
undertake the most ambitious
brand and product reformulation
in its history. These changes are
designed to invigorate brand
and category growth, following a
year of concentrated testing and
research begun in 2017.

Governance at Maple Leaf Foods,
while constructive, professional
and cordial, always includes
robust debate and discussion at
the Board level. Good governance
requires good people. The
Company benefits enormously
from the expertise of our highly
experienced directors, who
engage with Management under
the inspired leadership of
Michael McCain.

One of the Company’s strategic
pillars commits to leadership in
sustainability. Over several years,
Maple Leaf has distinguished
itself, and realized competitive
advantage, in a market

that increasingly demands
sustainability. We have embraced
a purpose-based strategy that has
led to Maple Leaf taking a North
American leadership position in
animals raised without antibiotics,
high standards of animal care and
reduced environmental impact.
Our people are committed, our
customers are committed and

it is driving growth in both the
Canadian and U.S. market.

This strategy is also driving

our diversification into plant
proteins. With the acquisition of
Lightlife Foods and Field Roast
Grain Meat Co., both U.S.-based

viii

companies, Maple Leaf is now
a leader in the North American
plant proteins segment. This
small but rapidly growing
category represents an exciting
growth platform for Maple Leaf,
and positions the Company for
balanced growth in a changing
market environment.

The Board will continue to play
an active role in shaping and
stewarding the strategic direction
of the organization, including its
commitment to sustainability.
Maintaining momentum requires
both Management depth and
continuous Board renewal. We
are in the process of recruiting
two new directors who wiill
continue to expand and renew
the expertise and skills of our
current Board.

I would like to acknowledge

my fellow directors for the
commitment, expertise and
insights they collectively bring to
our deliberations and work, and
to also extend my appreciation to
our shareholders for their support
of the Company. Our managers
and employees are terrific

and a constant reminder that
Maple Leaf Foods is a dynamic,
thriving and capable organization
forging an exciting future!

Sincerely,

David L. Emerson

Chairman
February 2018



Corporate Governance and
Board of Directors

Corporate Governance the business within this process
and structure is the responsibility
of the Chief Executive O cer
and Senior Management. The
Board has adopted guidelines to
assist it in meeting its corporate
governance responsibilities.

The roles of the Board, the

Chief Executive O cer, the
Chairman and the individual
committees are clearly
delineated. Together with the
Chairman and the Corporate
Governance Committee, the
Board assesses its processes and
practices regularly to ensure its
governance objectives are met.

The Board of Directors and
Management of the Company
are committed to maintaining
a high standard of corporate
governance. The Board

has responsibility for the
overall stewardship of the
Company and discharges such
responsibility by reviewing,
discussing and approving the
Company’s strategic planning
and organizational structure
and supervising Management
with a view to preserving and
enhancing the underlying value
of the Company. Management of

Board of Directors

William E. Aziz, CPA, CA The Honourable David L. Emerson
President and Chief Executive O cer, Corporate Director

BlueTree Advisors Il Inc.
Jean M. Fraser

Private management advisory firm
( g Y ) Retired Partner, Osler, Hoskin & Harcourt

W. rey Beatti
Geo rey Beattie John A. Lederer

Chief Executive O cer, .
Corporate Director

Generation Capital

(Investment management firm) Michael H. McCain

President and Chief Executive O cer,

Ronald G. Close
Maple Leaf Foods Inc.

Corporate Director
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Composition of the
Board of Directors

The Company’s directors are
very experienced, high-calibre
business leaders with diverse
relevant skills and competencies.
The Board of Directors has
assessed each of the Company’s
eight non-management directors
to be independent. A more
comprehensive analysis of

the Company’s approach to
corporate governance matters

is included in the Management
Proxy Circular for the May 2, 2018
annual meeting of shareholders.

James P. Olson
Corporate Director

Carol M. Stephenson
Corporate Director



Senior Management and Officers

Standing Committees of
the Board of Directors

Audit Committee
W.E. Aziz, Chair

R.G. Close

J.P. Olson

C.M. Stephenson

Corporate Governance
Committee

W.G. Beattie, Chair
R.G. Close
D.L. Emerson

J.M. Fraser

Safety and Sustainability
Committee

J.P. Olson, Chair
W.G. Beattie
D.L. Emerson

J.A. Lederer

Human Resources and
Compensation Committee

J.M. Fraser, Chair
W.E. Aziz
J.A. Lederer

C.M. Stephenson

Senior Leadership Team

Michael H. McCain
President and Chief Executive O cer

Ben Brooks
Senior Vice-President and General

Manager, Poultry

Rocco Cappuccitti
Senior Vice-President and Corporate

Secretary

Chris Compton
Senior Vice-President, Foodservice Sales

and Marketing

Curtis Frank
Senior Vice-President, Retail Sales

Adam Grogan
Senior Vice-President, Marketing
and Innovation

lan Henry
Senior Vice-President, People

Randall Hu man
Chief Food Safety and Sustainability
O cer

Lynda Kuhn
Senior Vice-President, Public A airs

and Purpose Champion

Andreas Liris
Chief Information O cer

Gary Maksymetz
Chief Operating O cer

Rory McAlpine
Senior Vice-President, Government

and Industry Relations

Debbie Simpson
Chief Financial O cer

lain Stewart
Senior Vice-President and General

Manager, Pork Complex

Richard Young
Senior Vice-President, Supply Chain

and Purchasing
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Other Corporate Officers

Scott Bonikowsky
Vice-President, Communications and
Public A airs

Stephen Elmer
Vice-President and Corporate Controller

Glen Gratton
Vice-President, Maple Leaf Agri-Farms

René McLean
Vice-President, Business Finance

Michael Rawle
Vice-President, Finance and Treasurer

Dianne Singer
Assistant Corporate Secretary
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2017 Financial Review

For years ended December 31
(In millions of Canadian dollars, except share information) 2017 2016 20150 20140 @ 20130 @

Consolidated results

Sales 3,522 3,332 3,293 3,157 2,955
Adjusted Operating Earnings (Loss) 264 239 110 (75) (136)
Adjusted EBITDA 381 343 220 15 49)
Adjusted EBITDA %™ 10.8% 10.3% 6.7% 0.5% (1.6)%
Net earnings from continuing operations 164 182 42 (214) (141)
Net earnings® 164 182 42 710 496
Return on Net Assets@® ¢ 10.5% 9.8% 4.8% B. 7% (0.2)%
Financial position

Net Assets™ ¢id 1,938 1,717 1,705 1,729 2,124
Shareholders’ equity™ 2,052 2,088 2,041 2,233 1,569
Net Cash (Debt)® 194 394 282 486 (452)
Per share

Adjusted Earnings (Loss) per Share@ 1.54 1.23 0.58 (0.56) (1.08)
Net earnings (loss) from continuing operations 1.28 1.35 0.30 (1.51) (1.01)
Net earnings®™ 1.28 1.35 0.30 5.03 3.55
Dividends 0.44 0.36 0.32 0.16 0.16
Book value wib 16.11 15.73 15.10 15.56 11.20
Stock price (MFI)® 35.82 28.12 23.76 19.47 16.79
Number of shares (millions)

Weighted average 128.6 134.2 140.2 141.2 139.9
Outstanding at December 31¢id 127.3 132.7 135.2 143.5 140.1

M 2013-2015 figures have been restated for the impact of adopting a 2016 IFRIC clarification of International Accounting Standard 12 /ncome taxes (“IAS 12”). Refer to
Note 3(v) of the Company’s 2016 audited consolidated financial statements for further information.

@ Figures exclude the results of the Bakery Products Group, which are reported as discontinued operations. Refer to Note 22 of the Company's 2015 audited consolidated
financial statements for further information.

(i) Refer to the Non-IFRS Measures on page 25 of the Company’s 2017 Management’s Discussion & Analysis.

V) Adjusted EBITDA % is calculated as Adjusted EBITDA divided by sales.

™ Attributable to common shareholders.

) 2013 has not been restated for the classification of the Rothsay business and the Bakery Products Group as discontinued operations.

i) Net Assets defined as total assets (excluding cash and deferred tax assets) less non-interest bearing liabilities (excluding deferred tax liabilities).

(i) - outstanding number of shares has been restated for inclusion of the purchase of treasury stock for all years.

) Closing share price as of the date closest to the Company’s fiscal year end; source: Bloomberg.
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The Company has finalized the amounts recorded in the business combination which resulted in the following adjustments to

the preliminary purchase price allocation:

Preliminary Final
Amounts Adjustments Amounts

Current assets

Cash $ 766 $ — 766

Accounts receivable” 3,968 — 3,968

Inventories 4,539 1,065 5,604

Prepaid expenses and other assets 626 — 626

Income taxes receivable 50 — 50
Non-current assets

Property and equipment 14,536 (4,825) 9,711

Goodwill 133,854 (38,215) 95,639

Intangible assets 37,709 63,224 100,933
Current liabilities

Accounts payable and accruals (3,043) — (3,043)
Non-current liabilities

Deferred tax liability (2,322) (21,249) (23,571)
Total net assets acquired $ 190,683 $ — 190,683

(i)

Contractual cash flows not expected to be collected are not significant.

During the year ended December 31, 2017, the Company recorded transaction costs of $7.6 million (2016: $0.0 million)
related to acquisition activities, that have been excluded from the consideration paid and have been recognized as an expense

in other income (expense).

28. SUBSEQUENT EVENTS

On November 30, 2017, the Company signed a definitive agreement to acquire 100% of the outstanding shares of The Field
Roast Grain Meat Company, SPC, a privately held U.S. based corporation engaged in the production and distribution of

premium grain-based protein and vegan cheese products. The transaction was subject to customary U.S. regulatory review,
and was completed on January 29, 2018. The purchase price was US$120.0 million plus transaction costs settled through a

combination of cash-on-hand and borrowings under the existing revolving credit facility as described in Note 13. The

transaction will be accounted for as a business combination.

73
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Corporate Information

Capital Stock

The Company’s authorized
capital consists of an unlimited
number of voting common
shares, an unlimited number of
non-voting common shares and
an unlimited number of preferred
shares issuable in series. At
December 31, 2017, 127,321,089
voting common shares were
issued and outstanding. There
were 786 shareholders of record,
of which 755 were registered in
Canada, holding approximately
98.7% of the issued voting shares.

Ownership

As at December 31, 2017, the
Company’s largest shareholder
is McCain Capital Inc., directly
or indirectly holding 46,983,607
voting shares representing
approximately 36.9% of the total
issued and outstanding shares.
Michael H. McCain beneficially
owns and controls 100% of
McCain Capital Inc. and has
beneficial ownership or control
of 46,983,607 common shares
or 36.9% of the common shares.
The remainder of the issued

and outstanding shares are
publicly held.

Corporate O ce

Maple Leaf Foods Inc.
6985 Financial Drive
Mississauga, Ontario

L5N OALl

Canada

Tel: (905) 285-5000

Fax: (905) 285-6000
www.maplelea oods.com

Annual Meeting

The annual meeting of
shareholders of Maple Leaf Foods
Inc. will be held on Wednesday,
May 2, 2018, at 11:00 a.m. at
Maple Leaf Foods

ThinkFOOD!

6897 Financial Drive
Mississauga, Ontario

Canada

L5N OA8

Dividends

The declaration and payment of
quarterly dividends are made at
the discretion of the Board of
Directors. Anticipated payment
dates in 2018: March 29, June 29,
September 28 and December 28.

Shareholder Inquiries

Inquiries regarding dividends,
change of address, transfer
requirements or lost certificates
should be directed to the
Company'’s transfer agent:

Computershare Investor
Services Inc.

100 University Avenue

8th Floor, North Tower
Toronto, Ontario

M5J 2Y1

Canada

Tel: (514) 982-7555

or 1-800-564-6253 (toll-free
North America)

or service@computershare.com

Company Information
For Investor Relations,
please call (905) 285-5898.

For copies of annual and
quarterly reports, the annual
information form and other
disclosure documents, please
contact our Senior Vice-President
and Corporate Secretary at
(905) 285-5000.

Transfer Agent and Registrar
Computershare Investor
Services Inc.

100 University Avenue

8th Floor, North Tower
Toronto, Ontario

M5J 2Y1

Canada

Tel: (514) 982-7555

or 1-800-564-6253 (toll-free
North America)

or service@computershare.com

Auditors
KPMG LLP
Toronto, Ontario, Canada

Stock Exchange Listings and
Stock Symbol

The Company’s voting common
shares are listed on the Toronto
Stock Exchange and trade under
the symbol “MFI”.
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